i

LY <l
‘ ‘ ‘ ‘

NNUAL

ANALYSIS GljIDE THROUGH
STATEBY — A PRIVATE

STATE B = . R ms\(ch ATF

2017
FORECAST:
IN-DEPTH

HOWTO
INVEST

E?)?'I"NB(HHE Y S $8K UNIT
BOOM TOWN PR A e RENO RETURNS
- BEFORE St it~ 330K PROFIT
ANYONE ELS R . - , ;’ & $ ‘"_ﬁ o /68

760

L i a!"\' M s = . e B B L
Som i y . — i il o - = A
SRR N 4@ | e e g >
e . 1 e = 8
oy 5 ? ' S 3 Ty
i R s £l 2 > A% S
LR h .2 S ) 3
S 4
o jy[ ] -3 . 3 Tl
4 Sl il . 2 5 S R o
b P £ %, A0 » e
o 1 ] + £ £
& o e -
4

- 1 o P — 3 i By - ®
N 2 gl SR P 2
e G al O s~ e o al s R0 )
b, = i alr e ] S

AUSTRALIA'S TOP 100 SUBURBS TO INVEST IN |

i

e



i STRATEGY | RENOVATION

1
1
l 68 JANUARY 2017 | yourinvestmentpropertymag.com.au




STRATEGY | RENOVATION

KITCHEN BREAKDOWN

¥ New sink

¥ Upgraded benchtops

¥ Refreshed tiles and cupboards

¥ Brand-new dishwasher and oven

THE 38K UNIT

RENO TO RULE

THEMALL

The key to securing top dollar for your property
is a smart and simple renovation, according to
David Kaity, who transformed an entire apartment

for just over $8,000

DAVID KAITY believes that a smart

and simple renovation is an essential
part of the property selling process.

In fact, he’s an advocate of investing
your funds in a renovation or refresh
instead of forking out money to pay
commission to a traditional real
estate agent.

“It’s not always necessary to have an
exceptional standard of presentation,
as long as the property vou're selling is
better than most of your competition,
because when you put your home on

the business he and his wife operate,
which is based on helping others to
renovate prior to selling.

“We encourage our clients to take
the money they would have spent on
areal estate commission and instead
invest it in the presentation of their
home so they can benefit by pocketing
tens of thousands of dollars more than
they could with a traditional real estate
agent,” he says.

Well presented, neat and tidy homes
not only sell more quickly, he advises, but

“After the refresh, our [ property] sold for
$25,000 more than the neighbouring unit”

the market it may need to compete for
buyers alongside other similar homes,”
David explains.

“If your presentation is below par
and there is not much to make your
home stand out from the competition,
buyers will focus on the price as the
only remaining point of differentiation.
This is why people who market a poorly
presented home are likelier to have to
accept a lower price.”

Having personally learnt the power
of renovating to drive profits, David says
this strategy is now the cornerstone of

they also generally fetch a higher price.
To prove his point, David shares with us
a simple one-bedroom unit renovation
on a property located in Brisbane, in the
inner-city suburb of Greenslopes.

“Most of the work was carried out
by handymen and other professionals,
though we painted the kitchen splashback
and did the final clean,” David says.

They achieved a swift sale in a market
in which one-bedroom units were
suffering, after renovating the property
for less than $8,300.

“It was a unit we had held for a number
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STRATEGY | RENOVATION

BEDROOM BREAKDOWN
¥ New ceiling fan with light

v Refreshed wall paint

¥ Fresh venetian blinds

BATHROOM BREAKDOWN

!‘_ ¥ New shower screen

T

. v New vanity door and panel
¥ Vanity respray

| v Refreshed/painted tiles
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STRATEGY | RENOVATION

COST BREAKDOWN

Renovations/upgrades
Electrical works
Handyman works
Shower screen

Blinds

Lights and fan

Kitchen sink

Ute hire

Various items from Bunnings

Vanity door and panel

Vanity respray

Kitchen cabinet and
bathroom floor tiles —
paintwork only

Cost
| $681
$580

$682
$644
$344
$137

$54

$2,802
$70

$412

$1,000

Laminate floor install;

Scotia timber; fix front $880

of back door

Renovation subtotal | $8,286

Marketing Cost

Photographer $145

Styling $1,950

Advertisement $500

Signage $135

Marketing subtotal $2,730
Sold for

| $25,000

Return more than
unit next
door
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LIVING ROOM BREAKDOWN
v New laminate flooring

v Refreshed wall paint

v Fresh venetian blinds

¥ Updated light fitting

of years; however, the comparison with
the next door unit’s sale is a great source
of comparison,” he says.

“It was a mirror image of ours in all
respects and looked exactly like our unit
before the renovations, but after the
refresh, ours sold for $25,000 more than
the neighbouring unit.

“More importantly, we pocketed
about $30,000 more than the owner of
the next-door unit after all expenses,
including real estate commission, were
accounted for” &

THE EXPERT

David Kaity is an

experienced renovator

and director of

Revolutionary Real Estate.
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